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Region 1 — Southwest Ontario 2013

Economic Impact of Tourism

«  Visitor Spending = $1.7 B

« Total GDP = $1.0 B, 1.6% of Region 1's GDP

« Total employment = 17,400 jobs, 2.5% of Region 1’s employment

«  Total tax revenues = $554 M; $277 M federal, $231 M provincial and $47 M municipal
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* Most trips are to visit friends and relatives (49%) or for pleasure (26%)

* 70% of trips are same-day; overnight visitors stay an average of 2.5 nights

+ Visitors spend an average of $98/trip (same-day $66/trip, overnight $172/trip)
* 30% of visits occur in Jul-Sep, 26% in Apr-Jun
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Source: Statistics Canada’s Travel Survey of the Residents of Canada and International Travel Survey; PKF Consulting, MTCS
Tourism Research Unit We know. Just ask.

www.ontario.ca/tourismresaarch




